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Google Analytics Audit



Cost of poor data quality

• Efficiency cost
• Bug updates
• Testing
• Data cleansing

• Marketing cost
• Inaccurate counting
• Website errors
• Impact on UX

• Cost of enterprise risk
• Data leakage
• Legal risk
• Missed opportunities

• Customer experience
• Ignoring customer needs
• Incorrect decisions
• Lost trust



Where are users coming from?

Default
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Source of Visit
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Filters applied
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How to apply filters in Google Analytics

Social traffic filter Organic traffic filter

https://online-metrics.com/referrals-report https://carloseo.com/what-is-com-google-android-
googlequicksearchbox-referral-google-analytics



Best performing traffic sources

Referring Sites

Traffic sources



How to create a Custom Campaign

https://ga-dev-
tools.appspot.com/campaign-url-

builder/



Custom Events

https://www.optimizesmart.com/event-
tracking-guide-google-analytics-

simplified-version/



Page Performance

Default Pages Report



Grouped Pages Report

Page Performance



Page Grouping

https://support.google.com/analytics/answer/2
709829



How is the website performing on search engines?

https://support.google.com/webmasters/answer/4559176



How is the website performing on search engines?



How is the website performing on search engines?

Default Google analytics report

Keyword hero report



How to set up Keyword Hero in 2 minutes

https://keyword-hero.com/


